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Ajiah Harris

From: Ajiah Harris
Sent: Monday, 14 December 2020 9:16 AM
To: Ajiah Harris
Subject: TAA (Vic) Check In - December 11 - Upcoming Webinar, COVIDSafe Summer FAQ's, 

Member Survey and more

 
 

 

TAA (Vic) Check In - December 11 

The City of Melbourne and Visit Victoria Update 

With Melbourne Lord Mayor, Sally Capp and  
Visit Victoria, Acting, Chief Marketing Officer, Shae Keenan. 
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The absence of office workers, major events, interstate and international visitors has left the 

usually buzzing Melbourne CBD and surrounds somewhat still and devoid of usual foot traffic.  

 

Join us to hear an update from the City of Melbourne, Lord Mayor, Sally Capp, as she discusses 

the initiatives that are being activated across the city to encourage more visitors to return to the 

CBD and enjoy Melbourne's unique Visitor experience one again. 

 

Following the Lord Mayor's presentation, hear from Visit Victoria, Acting, Chief Marketing 

Officer, Shae Keenan, as she details Melbourne ‘staycation’ marketing initiatives that are being 

rolled out across different media channels, highlighting the wealth of accommodation, restaurant, 

bar and visitor attractions across Melbourne, that will drive foot traffic and visitation back into 

Melbourne’s CBD and surrounding suburbs, as part of Visit Victoria's Stay Close, Go Further 

campaign. 

  

Date: Wednesday, December 6  

Time: 9:30 am - 10:00 am   

Platform: Zoom 

 

Register Here  
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COVIDSafe Summer FAQ's  

Please find a link to TAA (Vic)’s COVIDSafe Summer Frequently Asked Questions document 

below: 

TAA (Vic) COVIDSafe Summer FAQ's 

  

This document has been updated having regard to the Restricted Activity Directions 

(Victoria) (No 4) and COVIDSafe Summer – How we live in Victoria documents.   

  

A summary of some of the key changes in restrictions include: 

 What are the limits on accommodation bookings? (Q1) 

 Can guests use hotel saunas, spas and pools? (Q4) 

 Under what circumstances can I open the indoor hotel gym? (Q6) 

 Can I operate a self-serve buffet? (Q7) 

 How many people are allowed in my restaurant at any one time? (Q9) 

 Do tables still need to be 1.5 metres apart? (Q12) 

 Can I offer finger food on the menu and at functions? (Q14) 

 Do guests need to remain seated? (Q20) 

 Do my staff have to wear a face mask indoors? (Q22) 

 What are the requirements for function bookings and dancefloors? (Q28) 

 
 

Business Victoria Site Crashes as Holidaymakers 
Rush to Claim a $200 Travel Voucher. 

The Business Victoria website crashed this morning as Victorians rushed to get their hands on 

the first round of $200 travel vouchers as part of the Regional Travel Voucher Scheme. 

  

Eager holidaymakers were faced with ‘500 Internal Server Error' message within 30 seconds of 

the program going live. Those who were lucky to get onto the website were unable to access the 

'Apply now' button for up to an hour. A further error message appeared once the applications 

window opened, informing users the servers were 'temporarily unable to respond'. 

  

Due to high demand, Business Victoria then removed the ‘Apply now’ button to allow those 

currently registered to complete their application. The button is yet to be reinstalled on the 

website. 

  

The $24m Regional Travel Voucher Scheme is part of the government's $465m Victorian 

Tourism Recovery package. Today's release of 40,000, $200 vouchers is the first of three 

tranches, that covers the travel period from 12 December 2020 – 22 January 2021. 
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To access these vouchers, travellers will need to spend $400 or more on tours or 

accommodation (food and beverage spend will not be eligible). Applicants will be required to 

produce evidence (such as receipts) at the request of the Victorian Government. 

  

Click here, for further information and to access the Regional Travel Voucher Scheme FAQ's.  

  

 
 

Intrastate Travel Recovery Research 

Visit Victoria recently commissioned ‘Intrastate Recovery Research’ to determine the travel 

intentions of a sample size of 1,000 Victorians who intend to undertake intrastate travel within 

Victoria, over the next three months. 

  

Research measured their travel motivations; triggers to book; barriers to travel; types of 

experiences they will seek when travelling; preferred length of stay; attractiveness of 

‘accommodation deals’ to stimulate travel intentions; aspects travellers look for when 

considering a Melbourne ‘day out’ or staycation; factors that would promote a longer length of 

stay, and the appeal of ‘quirky experiences’ and outdoor dining for travellers. 

  

To access an infographic summarising this information, please click on the link below:  

  

Visit Victoria Intrastate Recovery Research – Summary of Findings 

 
 

Member Survey – Current Labour and Skills 
Shortages 

Tourism Accommodation Australia is working on a number of strategies with Federal and State 

Governments to address the current labour and skills shortage throughout Australia. We are 

aware that this is a significant and growing problem affecting businesses across the country. 

 

We are therefore collecting critical information to assist us to help hotel and hospitality venues, 

and seeking to quantify the magnitude of the shortages to strengthen our advocacy to 

Government. 

 

Click here to complete a short, two-minute survey. Please complete the survey before next 

Friday, 18 December 
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United we stand, at last. Pub and eatery staff ditch 
masks as patrons stretch legs at bar.  

While easing of COVID-19 related trading restrictions have been welcomed across the hotel 

industry, TAA (Vic) is acutely aware that in the absence of international and (significantly 

reduced) interstate arrivals, a marketing campaign that drives visitation and staycations into 

Melbourne’s CBD and surrounding suburbs is critical to stimulate sufficient demand for overnight 

accommodation, particularly during midweek periods.  

  

Some city fringe properties are still reporting midweek single digit occupancies, while 30 – 40 

per cent midweek occupancy levels are common for other CBD properties, in a season where 90 

per cent occupancies are typically common.  

  

These concerns were the catalyst for conversations with Visit Victoria and the City of Melbourne, 

to determine the marketing initiatives they have developed and are delivering to reactivate 

activity in the city and city-fringe suburbs.  

  

Read TAA (Vic)’s related comments in this week’s Herald Sun article (below) as restrictions 

were further eased: 

  

United we stand, at last. Pub and eatery staff ditch masks as patrons stretch legs at bar.  

  

Register here, for our forthcoming webinar update, where Melbourne Lord Mayor, Sally Capp 

and Visit Victoria Acting Chief Marketing Officer, Shae Keenan will outline these important 

forthcoming campaigns.   

 
 

As Victorian hospitality businesses start to emerge from coronavirus (COVID-19) restrictions, 

hospitality employers and workers need to ensure they can safely reopen and engage with 
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customers. 

 

AVTES is now offering a range of affordable, online short courses to help hospitality businesses 

and workers; 

 Understand and implement your COVID plan 

 Meet your legislative requirements 

 Provide customer assurance 

 Build a confident and capable team 

Infection Control Skill Set (Food Handling) – Free for a Limited Time 

 

Food Safety – now available online for all staff involved in handling or serving food. 

 

Find out more: 

Visit: www.avtes.com.au/covid-training 

Email: alex@avtes.com.au 

Phone: 0418 730 409 

 
 

Monthly National Visitor Survey (NVS) estimates - 
September 2020  

Tourism Research Australia (TRA) today released new NVS monthly estimates for September 

2020, to help monitor the impacts of Australia’s summer bushfires and coronavirus (COVID-19) 

on tourism. 

These results include the impacts of Stage 4 restrictions imposed to slow the spread of Victoria's 

second wave of COVID-19 related infections. 

  

Key points: 

  

Victoria recorded a significant loss in domestic tourism spend (overnight and daytrip) of 

$9.8 billion for the period January to September 2020, compared to the same period in 

2019. 

 In July, stay at home restrictions were reactivated in Victoria in response to a second 

wave of coronavirus (COVID-19). This saw a decline in overnight visitors and spend 

in August to levels seen in April during the initial phase of nation-wide stay at home 

restrictions. These were gradually eased in September for regional Victoria, including 

residents being allowed to travel for holidays from mid-September, resulting in a slight 

upturn in trips on August, however numbers remained well below those seen before the 

second wave. 

 There were only 325,000 domestic overnight visitors in Victoria in September (up from 
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184,000 in August). This was a fall of 86 per cent on September 2019. 

 Domestic overnight spend in Victoria fell to just $149 million in September 2020, down 

by 89 per cent, or $1.3 billion on September 2019. 

 Due to border closures and stay at home restrictions, interstate overnight visitors to 

Victoria and their spend fell significantly in September 2020 (both by 98 per cent). 

Notably, interstate travel accounted for 36 per cent of visitors in Victoria but 52 per cent 

of spend in September 2019 however, in September 2020 this fell to just 5 per cent for 

visitors and 12 per cent of spend. 

 Intrastate travel also declined sharply in September 2020 compared to the same month 

last year, with intrastate overnight spend down by 80 per cent and intrastate overnight 

visitors down by 79 per cent. Softer falls than experienced in August 2020 reflect the 

easing of restrictions in regional Victoria from mid-September. 

 Melbourne suffered a dramatic loss in both domestic overnight spend (-97 per cent, or 

down $874 million) and visitors (-95 per cent or 973,000) in September 2020 compared 

to September 2019. Regional Victoria performed notably better, down 76 per cent (or -

$378 million) in overnight spend and down 80 per cent in overnight visitors (or -1.1 

million visitors). 

 In September 2020 a greater share of overnight trips involved a regional stay than a 

stay in Melbourne due to the tighter restrictions placed on metropolitan areas to slow the 

spread of coronavirus (COVID-19). While 59 per cent of trips in Victoria included nights 

spent outside the Melbourne tourism region in September 2019, this increased to 85 

percent in September 2020. The share of spend in regional areas also increased from 

36 per cent in September 2019 to 81 per cent in September 2020 (albeit from a small 

volume). 

 Due to the dual negative impacts of bushfires and coronavirus (COVID-19), Victoria has 

recorded a loss of $7.3 billion in domestic overnight spend since January to the end of 

September 2020. 

 A further $2.5 billion has been lost in domestic daytrip spend since the start of the year 

resulting in a loss in total domestic tourism for Victoria of $9.8 billion compared to the 

same period in 2019 

Related National Data 

 Gross Domestic Product (GDP) fell 18.9 per cent to $49.6b, the lowest level since 

2013-14. 

 The corresponding 0.3per cent fall to $1,947.1b in the economy-wide measure 

represents a level between 2017-18 and 2018-19.  

 Gross value added (GVA) fell 18.7 per cent to $45.8b, the lowest level since 2013-14. 

This compares to zero per cent growth in the corresponding economy-wide measure. 

 Internal tourism consumption fell 20.4 per cent to $121.6b. This is made up of a 

19.7per cent fall to $90.8b in domestic and a 22.3 per cent fall to $30.7b in international 

consumption, which are now at the lowest level since 2011-12 and 2013-14 respectively. 

 The 19.7 per cent fall in domestic tourism consumption is made up of household 

consumption which fell 18.7 per cent to $73.3b, and business consumption which fell 
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23.7per cent to $17.5b. 

 Tourism labour productivity measured as GVA per hours worked fell 8.7 per cent, the 

lowest since 2010-11. This compares to the 0.8 per cent  increase in the corresponding 

economy-wide measure 

Tourism Employment 

 There were 621,000 people employed in tourism, a fall of 43,900 people. 

 The tourism sector’s share of total employment was 4.8 per cent, the lowest since 

2013-14. 

 Full-time employment fell 4.9 per cent to 331,700 and part-time fell 8.5 per cent to 

289,200 employed persons. 

 Male employment fell 6.2 per cent to 290,200 people and female employment fell 7.0 

per cent to 330,700 people. 

 Hours worked fell 10.9 per cent, this compares to a 0.8 per cent fall in the 

corresponding economy-wide measure. 

  

Access statistics relating to the tourism industry’s share of GDP; gross value added and tourism 

consumption patterns and employment data by clicking the link below: 

  

Australian Tourism Data Tables 

 
 

Click here to login the TAA (Vic) Member Portal, which is constantly updated with a wealth of 

information and resources as they come in hand. 

  

We appreciate these are significantly challenging times for accommodation hotel businesses. 

Don’t hesitate to contact me or my colleague Dougal Hollis, (0400 805 470) should you require 

further assistance. 

  

Best regards,  

Ajiah Harris  

  

Ajiah Harris 

Membership and Event Coordinator  

E: a.harris@taavic.com.au 

P: 03 8631 7918 

  

Ajiah Harris 

1 Little Collins Street, Melbourne, 3000  
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