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TAA (Vic) Check In - November 27 

Australian Open a 'Unique’ and ‘Highly Complex' 
COVID Normal Event 

 

We thank Craig Tiley, Tennis Australia, CEO and AO Tournament Director, for being generous 

with his time and knowledge as he joined us to deliver an insightful presentation that highlighted 

the achievements and challenges Tennis Australia (TA) have tackled in the past 12 months. 

  

Some key observations from Craig's ‘Our 2020 Story’ presentation include:  

 Despite the threat of the smoke haze from the Australian bushfires in January, TA pulled 

off one of the most successful Australian Open (AO) events to date. 
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 TA’s ‘Rally for Relief’ raised over $6 million for direct relief for families in bushfire and 

drought-stricken regions. 

 The AO gave a much-needed boost to tourism and the economy, attracting more than 

812,174 spectators to the event, resulting in 574,970 hotel bed nights and 

generating $387.8 million real gross state product (RGSP) in Victoria. 

 TA successfully communicated Australia as “open” to the world after damaging images 

of the bushfires caused international tourist booking to drop 10 to 20 per cent. During the 

AO20, broadcast coverage hours increased 12 per cent from 2019 to 99,556 hours and 

over 813.8 million broadcast hours were viewed. 

 In May 2020, TA launched the ‘Book a Court” technology, allowing players to book and 

access tennis courts from their mobiles phones. During the month, TA saw a record 

number of court bookings across Australia, with 32,234 bookings made across 235 

venues. 

 TA is awaiting approval of various state government departments on quarantine 

requirements before the AO21 is confirmed. Craig noted while other major sporting 

events, such as the Boxing Day Test, have been approved, the AO is a unique and 

complex event, with over 550 international teams required to enter the country and 

undergo mandatory quarantine. 

TAA (Vic) wishes Craig and his team well as they await final approvals from the Victorian 

Government that will enable them to deliver the AO21 safely and successfully. 

  

If you missed the event or wish to revisit any of Craig's insights, click the image above to watch a 

recording of the webinar. 

  

Click here, to access a statement from Tennis Australia, CEO, Craig Tiley. 

 
 

Tourism Investment Monitor 2019-20 

Tourism Research Australia (TRA) has released the Tourism Investment Monitor for 2019-20 

this week. The report estimates the number and total value of significant tourism projects (valued 

over $20 million) in Australia's tourism investment pipeline in 2019-20. 

  

The disruption to the tourism sector in 2020 to prevent the spread of COVID-19 has affected the 

hotel investment market with a large drop in deals, construction, activity, and scheduled 

openings. Most of the hotel transactions in Australia in 2020 were limited to those that were in 

train prior to the pandemic. 

  

It is expected the flow of projects transitioning through the pipeline will slow, although significant 

Government investments, as recently announced, will support the recovery of the sector. 

  

Key Messages for Victoria 

 The investment pipeline in Victoria was valued at $10.8 billion in 2019-20, accounting 
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for 25 per cent of Australia's total investment pipeline. Down $500 million from 2018-19. 

 The investment pipeline includes 55 projects each worth over $20 million. 

 The highest value of projects in the pipeline was in regional Victoria (72 per cent of the 

value of the pipeline), with the remaining value of projects in Melbourne (28 per cent). 

 Two-thirds (70 per cent) of Victoria’s investment pipeline comprised of aviation projects 

(not including aviation fleet) due to the inclusion of a possible Koo Wee Rup airport in 

Victoria valued at $7.0 billion. This also includes the Melbourne Airport construction of a 

third runway valued at $500 million. 

 Accommodation projects comprised approximately 19 per cent of Victoria's investment 

pipeline. This includes 43 projects worth $2.1 billion with the capacity to add 7,399 

additional rooms. 

 A further $19.0 billion worth of mixed-use projects are also in development (which sit 

outside the pipeline as they combine tourism and non-tourism components such as 

retail/ office space). This includes 45 mixed-use projects generating an estimated 9,063 

rooms to bolster the short-term accommodation supply. One notable project is the Hilton 

Melbourne Square with an investment of $2.8 billion delivering 621 rooms. 

The remaining 11 per cent of projects in the pipeline comprised arts, recreation and business 

services infrastructure projects valued at $1.2 billion. Notable projects include Melbourne Park 

redevelopment (stage 3), Harbour Town shopping centre redevelopments, Flemington 

Racecourse members grandstand and Geelong Performing Arts Centre.  

  

Click here, for further information on Victoria's and Australia's tourism investment pipeline 

 
 

Forthcoming Webinar: Tips for Recruiting Staff 

Join TAA (Vic) Workplace Relations Advisor, Kathryn Zammit, as she provides members with 

tips for recruiting staff within your local areas. Our trusted training partners, AVTES, William 

Angliss and Victoria University will also be invited to participate in the session. 

  

The session will cover: 

 Exploring a range of recruitment activities within your local areas; 

 Exploring differing demographics and the best ways to communicate with potential staff; 

 Staff referral programs; 

 Considering different employment modes; 

 Linking recruitment to accredited training program; 

 Wage subsidies available via accredited training; 

 Building relationships with local TAFEs / High Schools etc; And 
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 Q&A time with members 

Two sessions will take place, one on Tuesday, 1 December at 2:00 pm and the other on 

Thursday, 3 December at 10:00 am. 

  

Click on the links below to register for one of the sessions. 

 

Tuesday, December 1  

 

 

Thursday, December 3  

 

 
 

Queensland Border to open to Victoria on  

December 1  

On Wednesday, November 25, Queensland Premier, Annastacia Palaszczuk, announced that 

from Tuesday, December 1, the Queensland border will reopen to Victorians. The news has 

been welcomed as the state records no new coronavirus cases for a 28th consecutive day, 

ultimately, eliminating COVID-19. 

  

Flight Centre CEO Graham 'Skroo' Turner said the business received more domestic online 

bookings on Wednesday than on any other day in their history. "It happens immediately, people 

will travel immediately, they're desperate to see friends, relatives," he said. 

  

However, Victorian Premier, Daniel Andrews continues to encourage Victorians to holiday at 

home. "Unless they absolutely have to go to Queensland or NSW or any other state, please 

holiday in our state and support your fellow Victorians ... and claim your $200 voucher and go 

and spend some time in regional Victoria, for instance." 

  

Click here, to read a related news article. 

 
 

Pampered Pooches at Swanky City Digs 
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CBD hoteliers will be acutely aware that business, interstate and international guests typically 

account for around 90 per cent of overnight guest stays in the city. 

  

In the continued absence of these guests, city hotels have had to be very resourceful and 

creative when engaging with their teams and determining how best to use the entire footprint of 

their hotel properties to attract leisure business. 

  

Click the image above to watch the story that ran on last Sunday’s Nine News bulletin, featuring 

Marriott Melbourne, QT Melbourne and The Langham Melbourne that details how these 

properties are going ‘the extra mile’ to surprise and delight their guests. 

 
 

 

 

QR Codes for Contact Tracing  

The latest easing of restrictions requires venues with an indoor floor space of less than 200 sqm 
to use QR codes to register customer details. TAA (Vic) recommends all venues, regardless of 
size, use QR codes. 
  
Bepoz Vectron and AHA (Vic) and TAA (Vic) have partnered to provide all Victorian members 
with a free QR Code Visitor Register platform. 

 
Click here to sign up, using the promo code - AHAVICMEMBER20. 

 

 
 

Household Impacts of COVID-19 Survey, Travel 
Intentions and Activities 

The latest results from the Australian Bureau of Statistics (ABS) Household Impacts of COVID-

19 Survey, have been released. The ABS’s survey was conducted between 16-26 October 2020 

and, among other household impacts measured, asked about domestic and international travel 
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intentions among Australians aged 18 years and older. 

  

Key findings - Travel intentions 

 In October, nearly one in two Australians (46 per cent) intend to travel for holidays 

between November 2020 to February 2021, 32 per cent reported they do not intend to 

travel, while 22 per cent were unsure 

 Nearly one in two (46 per cent) Australians intend to travel for holidays between 

November this year and February next year, compared with over three in four (77 per 

cent) who would normally travel at this time of year 

 Australians aged 18 to 64 years reported a greater intention to travel (48 per cent) than 

those aged 65 years and over (36 per cent). Both age groups were similarly unsure if 

they will travel during this period (22 per cent). 

 Over one in three (36 per cent) Australians had no reason to travel or nowhere they 

wanted to go at this time. 

 Other reasons for not intending to travel included COVID-19 travel restrictions (44 per 

cent), concerns about the risk of COVID-19 (30 per cent) and too much uncertainty (23 

per cent) 

For those intending to travel within a month of COVID-19 restrictions easing, most are likely to 

travel within their own state or territory (53 per cent compared with 22 per cent planning to travel 

to another state or territory and 7 per cent planning to travel overseas) 

Travel intentions after COVID-19 restrictions ease 
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The survey asked how soon Australians intended to travel after COVID-19 restrictions eased or 

lifted. 

  

For those who intended to travel: 

 most intended to travel within their state or territory within a month (53 per cent) or six 

months (20 per cent) 

 over one in three (35 per cent) would travel to another state or territory within Australia 

within six months and around one in five (22 per cent) within a month 

 around one in five did not intend to travel overseas (23 per cent) or were unsure of how 

long they would wait before travelling overseas (19 per cent) 

  

Click here, to access the all ABS Household Impacts of COVID-19 survey results.  

 
 

 

Know of staff looking for work? Perhaps a ‘sea 
change’ might suit! 

Saltwater Hotels and Resorts operate a diverse collection of 32 predominantly waterfront 

accommodation properties across Victoria, New South Wales, Queensland, Western Australia 

and the Northern Territory.  

  

Twenty of these properties operate in Victoria, in CBD and regional locations.  

  

Do you know of any staff looking for work? Perhaps even considering a ‘sea change?’ 

  

Gearing up for a busy summer season, Saltwater properties in Lakes Entrance and Phillip Island 

are looking to secure staff across all departments. They also offer staff accommodation 

options.   

  

If you know of someone who might be interested in this opportunity, please click on the following 

link to have them express interest: 
 

Careers at Saltwater Hotels and Resorts 
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Cryptojacking Causes Crashes 

There's no doubt that technology has transformed the way in which businesses operate, and 

most businesses depend on computer systems in one way or another. The internet has also 

opened up new opportunities for many businesses, including reaching a new and broader 

market and increasing sales. However, sometimes these platforms are not always secure and 

are often exposed to cryptojacking.  

  

What is cryptojacking? Cryptojacking is when hackers manage to infiltrate a hotel's website and 

insert codes in the background for the purpose of cryptocurrency mining; which ultimately allows 

the hacker to use other people's computing resources without their consent to verify 

cryptocurrency transactions and make more money.  

  

These malicious codes, often have a debilitating effect on the performance of a hotels website 

including slowing down a hotel's website and disabling bookings to be processed correctly.   

  

Click here to read an informative case study, where a hotel discovered they were victims to 

cryptojacking, and what they to resolve and ensure the issue does not arise again.  

 
 

Click here to login the TAA (Vic) Member Portal, which is constantly updated with a wealth of 

information and resources as they come in hand. 

  

We appreciate these are significantly challenging times for accommodation hotel businesses. 

Don’t hesitate to contact me or my colleague Dougal Hollis, (0400 805 470) should you require 

further assistance. 

  

Best regards,  

Ajiah Harris  

  

Ajiah Harris 

Membership and Event Coordinator  

E: a.harris@taavic.com.au 
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P: 03 8631 7918 

Ajiah Harris 

1 Little Collins Street, Melbourne, 3000  
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