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Ajiah Harris

From: Ajiah Harris
Sent: Friday, 6 November 2020 4:46 PM
To: All Users
Subject: TAA (Vic) Check In - November 6 - Take or Pay Webinar, Industry Reopening and 

more

 

 

TAA (Vic) Check In - November 6 

 

*Webinar change of date and time* 

  

Will my hotel be forced to pay for gas it didn’t use in 2020?   

In January 2021, hoteliers could be paying for natural gas their property didn’t use in 2020! 

  

Why will I be paying a penalty? 

  

A ‘Take or Pay’ (ToP) clause is contained in most natural gas contracts of $100,000 usage per 

annum (p.a.), or more. This clause requires you to pay a minimum amount even if your property 

doesn’t use the gas! 
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Example: 

An accommodation hotel normally spends $150,000 p.a. on gas. Due to COVID-19, their gas 

consumption decreased in 2020 and they only used $75,000. However, the hotel’s contract with 

the retailer requires 80 per cent ToP, that is, $120,000.  In this scenario, in January 2021, the 

hotel will be sent an extra bill for $45,000 for gas they didn't use in 2020! Ouch! 

  

Need to know more? 

To assist members consider their options, including how to manage this issue in the future, TAA 

(Vic) has arranged for Trans Tasman Energy Group (TTEG) to conduct a brief webinar to 

address ToP related issues. The webinar will run for 25 – 30 minutes and cover: 

  

 An explanation of the ToP issue. 

 Immediate action(s) you can take re: ToP. 

 How to manage the ToP risk moving forward. 

 Address any questions you may have. 

 

TOP Webinar - Wednesday 11 November @ 2:00 pm  

 

We have also arranged for TTEG to provide initial advice to members regarding your individual 

circumstances. 

  

Register to Request a call from initial advice regarding your property from TTEG  

 
 

 

 
 

COVIDSafe Venues 

We appreciate that the current operating conditions, in both Metropolitan Melbourne and 

Regional Victoria, are challenging. 
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We have seen increased media scrutiny focused on the industry as hospitality reopens in 

Melbourne. This reinforces the need for all members to operate in a COVIDSafe manner and in 

line with government stipulated operating conditions 

  

We recommend members regularly review their COVIDSafe plans, monitor the DHHS 

website for the latest guidelines and check our Member Portal for the latest industry news. 

  

Members may wish to promote on their social media channels the measures they have in place 

to keep customers safe and highlight that they are operating in a COVIDSafe manner. This may 

include images of their electronic QR Code system, hand sanitiser and other procedures. 

  

If you require clarification or are in any doubt about any aspect of reopening and operating under 

the current conditions, please don't hesitate to contact Dougal Hollis (0400 805 470) or Ajiah 

Harris (ph: 0435 907 194) directly, if we can assist further. 

 

 
 

NSW to reopen Victorian Border  

NSW Premier, Gladys Berejiklian will reopen the NSW and Victoria border at 12:01 am, Monday 

23 November and all requirements for border permits and quarantine requirements will be 

dropped. 

  

Berejiklian said the reopening date should give people the confidence to make plans, book 

holidays and reunite with family members in the lead up to Christmas. 

  

The reopening announcement comes after a run of zero cases in Victoria and will come into 

effect two weeks after the Victorian Government lifts the "ring of steel" between Melbourne and 

regional Victoria, allowing NSW a two-week watch-and-wait period. 

  

Victorian Premier, Daniel Andrews has welcomed the announcement but reminds Victorians "we 

have lots of places here you can visit". 

  

Click here to read the related media release from the NSW Government.  
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Click here to read a related news article 

 
 

Monthly National Visitor Survey (NVS) estimates - 
August 2020 

  

 

Tourism Research Australia (TRA) has released new NVS monthly estimates for August 2020 as 

part of its provision of additional data to help monitor the impacts of Australia’s summer bushfires 

and coronavirus (COVID-19) on tourism. The results also include the impacts of stage 4 COVID-

19 restrictions imposed during Victorias second wave of infections.  

  

Key points: 

Victoria recorded a significant loss in domestic tourism spend (overnight and daytrip) of 

$8.2 billion for the period January to August 2020, compared to the same period in 2019. 

 In July stay at home restrictions were reactivated in Victoria in response to a second 

wave of coronavirus (COVID-19). This saw a decline in overnight visitors and spend in 

August to levels seen in April during the initial phase of stay at home restrictions. 

 There were only 184,000 domestic overnight visitors in Victoria in August (down from 

789,000 in July). This was a fall of 91% on August 2019. 

 Domestic overnight spend in Victoria fell to just $53 million in August 2020, down by 96% 

or $1.3 billion on August 2019. 

 Due to border closures and stay at home restrictions, interstate overnight spend in 

Victoria dived in August 2020 by 98% while interstate visitors also fell significantly by 

99%. Notably, interstate travel accounted for 29% of visitors in Victoria but 45% of spend 

in August 2019 however, in August 2020 this fell to just 3% for visitors and 23% of 

spend. 

 Intrastate travel also declined sharply in August 2020 compared to the same month last 

year, with intrastate overnight spend down by 94% and intrastate overnight visitors down 

by 88%. 

 Melbourne suffered a dramatic loss in both domestic overnight spend (-98% or down 

$815 million) and visitors (-95% or 883,000) in August 2020 compared to August 2019. 

Regional Victoria performed slightly better down 93% (or -$443 million) in overnight 
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spend and down 89% in overnight visitors (or -1.1 million visitors). 

 In August 2020 a greater share of overnight trips involved a regional stay than a stay in 

Melbourne due to the tighter restrictions placed on metropolitan areas to slow the spread 

of coronavirus (COVID-19). While 59% of trips in Victoria included nights spent outside 

the Melbourne tourism region in August 2019, this increased to 74% in August 2020. The 

share of spend in regional areas also increased from 36% in August 2019 to 64% in 

August 2020 (albeit from a small volume). 

 Due to the dual negative impacts of bushfires and coronavirus (COVID-19), Victoria has 

recorded a loss of $6.0 billion in domestic overnight spend since January to the end of 

August 2020. 

Visit the TRA Website for more information. 

 
 

 

Insurance Requirements for Outdoor Dining Areas 

  

If your food and beverage facilities have opened or are planning to open an outdoor dining area, 

which is a new business activity, please ensure this is now noted on your Public and Products 

Liability insurance policy and that you have the correct local council permit in place to conduct 

this new activity. 

  

Local councils will require an insurance certificate of currency with $20 million Public & Products 

Liability in place. Insurers are generally providing this extension at no extra premium, however, 

the cover will be conditional upon you having the correct local council permit in place for your 

outdoor dining area. 

  

Here’s a checklist of what you will need to do: 

 Obtain an up-to-date insurance Certificate of Currency noting the local council as an 

interested party and update your business description to include your new outdoor dining 

business activity, 

 Contact your insurance adviser or insurer to update your current Public and Products 

insurance coverage to note and agree in writing of this new activity, 

 Make sure you have the correct outdoor dining permit from your local council, and 

 Have a COVIDSafe plan in place. 
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For more information, please contact Craig Love from Adroit on (03) 9816 2174. 

 
 

  

Hostplus: Sentiment drives markets, uncertainty 
drives volatility! 

Hostplus CEO, David Elia and Chief Investment Officer, Sam Sicilia addressed key industry 

stakeholders this week to provide an overview of the fund’s recent performance and their 

observations on current economic driving forces impacting the Australian and global economies. 

  

Investment approach – funds under management   

  

Sicilia noted that Hostplus’ approach to the investment of funds under management is to subject 

their different investment portfolios, both individually and cumulatively, to different ‘stress tests’ 

that measure their ability to withstand external market shocks. In doing so, his team confirm that 

these portfolios remain viable and solvent, at all times. 

  

Factors that drive Hostplus’ investment strategy include: 

  

 Young member demographic – allows longer term investment horizons 

 Large Net Cashflow – enables sufficient ‘firepower’ to take advantage of desired 

investment opportunities; 

 Tolerate illiquidity – enables investment in unlisted assets; 

 Maintain a resilient investment strategy – able to quickly recover from adverse market 

events; 

 Robust investment philosophy – maintain active funds management, unlisted assets 

and no automatic rebalancing.   

 Maintain optimum size and scale – able to negotiate better fees and terms and make 

more efficient market transactions; 

 Alignment – build appropriate structures and pass fee and return benefits to members, 

and 

 Net benefit to members – focus on their returns, after the fees they pay! 

  

Click here to read further observations from Hostplus recent webinar.  

 
 

The Inside Word podcast 

with Brendan McClements, CEO at Visit Victoria 

Don’t forget to listen to the latest episode of The Inside Word podcast with Brendan 
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McClements, CEO at Visit Victoria 

  

**The podcast is now accessible via Google and Apple podcast platforms** 

  
 

  

 

As Melbourne and Victoria emerge from a 

range of COVID-19 related business and 

freedom of movement restrictions, listen on 

your favourite podcast channel as TAA (Vic) 

General Manager, Dougal Hollis speaks to 

Brendan regarding strategies that will be 

employed by Visit Victoria to again stimulate 

activity and interest in the state’s tourism 

sector. 

  

 Spotify  

 Apple Podcast  

 Google Podcast  

 Whooska  

  

 
 

Licensed Hospitality Venue Fund  

If you have not received an invitation to apply for the Licensed Hospitality Venue Fund, you may 

need to create a liquor portal account AND register an eLicence email address. 

  

It is important that you complete the eLicence step in order for your application invitation to be 

created. 

  

If you do not have a Liquor Portal account, you can create one on the VCGLR website. 

  

Click here for detailed instructions on how to create an account. 

  

Applications will remain open until funds are exhausted or until 11.59pm on 23 November, 

whichever is earlier. 

  

Please read the Licensed Hospitality Venue Fund guidelines and also view the frequently 

asked questions (FAQs) for more information. 

 
 

Click here to login the TAA (Vic) Member Portal, which is constantly updated with a wealth of 

information and resources as they come in hand. 
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We appreciate these are significantly challenging times for accommodation hotel businesses. 

Don’t hesitate to contact me or my colleague Dougal Hollis, (0400 805 470) should you require 

further assistance. 

  

Best regards,  

Ajiah Harris  

  

Ajiah Harris 

Membership and Event Coordinator  

E:a.harris@taavic.com.au 

P: 03 8631 7918 

Ajiah Harris 

1 Little Collins Street, Melbourne, 3000  
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